Eurona and HISPASAT present solutions
for the fishing industry at Expomar
•

The new VSAT technology constitutes a technological leap for this type of vessels and will
enable crews to connect to the Internet from the high seas.

•

Only 1% of Spanish fishing vessels have complete network connection enabling the crew to
communicate via Whatsapp or Skype with their family members.

MADRID, 24 May 2017. Telecommunications and service provider Eurona and Spanish satellite
operator Hispasat are collaborating to provide satellite Internet access for high-sea fishing vessels. By
means of their satellite subsidiary Quantis and through Hispasat's satellite capacity, Eurona will allow
these vessels to make a technological leap enhancing their capabilities of maritime management on
vessels and, above all, ensuring the crew’s contact with their family enabling them to keep up to date
with ongoing activities back home.
Fishing vessels currently have satellite connection, but it consists of basic connectivity, what we call
'narrow band' technology, since it only allows for voice services and low-speed data transmission at a
high cost. Nevertheless, having complete connectivity on vessels is possible thanks to VSAT (Very
Small Aperture Terminal) technology, which provides Internet access, data transmission and, of
course, voice/IP connections. It does however require an investment that many fishing vessels have
not as yet been able to afford.
Technological collaboration between Eurona and Hispasat makes this cutting-edge technology
available to the fishing industry and allows crews to chat via Whatsapp or Skype with their family and
friends, receive videos of their children or grandchildren and even vote electronically. In other words,
the crew can go on with "life back home" when out at sea, in spite of the thousands of kilometres
separating the two physical locations.
To this end, both companies have set up a specific service for fishing vessels who require message
transmission, phone calls, and access to connectivity over a wide range of coverage –from the Sole
Bank in the North Atlantic, to the fishing grounds of the Mediterranean and the Atlantic coast of Africawith speeds ranging from 500 Kilobytes per second to 4 Megabytes per second, thus at least tripling
current connection speed.
This is a market with high potential, since, while 100% of yachts and oil tankers already enjoy VSAT
technology, only 1% of the 10,000 fishing vessels in Spain –according to EU data, which yields figures
of over 87,000 fishing vessels in Europe-, have said technology, which means that approximately 9,000
fishing vessels lack network connectivity, which in turn affects their logistical and human management.
This new service will make Internet access more democratic within the fishing industry, something
that, according to the head of the satellite division and CEO of Quantis, Aquilino Antuña "must be
encouraged by public administrations, both on a national and European level, allocating more funds
to a sector deeply affected by the economic crisis and of vital importance in regions such as Galicia,
where it accounts for 2.1% of their GDP".
As a matter of fact, Burela (Lugo) is the location where Eurona and Hispasat will present this solution

to the industry at the Expomar Fair -one of the main events of the nautical and fishing sector in Spain
– to be held from 25 to 28 May. On Saturday 27 May both companies will perform a live demonstration
of the antennas and VSAT technology.
Satellites, undergoing a revolution
Satellites are one of the main strategic areas of Eurona’s business, as demonstrated last summer with
the acquisition of Quantis, the brand with which the company recently broke into the maritime sector
in order to provide connectivity to passenger ferries, yachts, fishing vessels and rescue vessels
navigating on Mediterranean waters.
All around need for the Internet has been the driving force in the revolution on the satellite market,
currently the only technology capable of reaching any location, and thus it will be decisive in the future
for the challenge of extending the use of connected cars. Therefore, the technological operator is
expecting the turnover in the area of satellites to double over the next five years, increasing to 62.6
million euros, 3.5% of which will originate from the maritime sector. Thus, satellites are one the main
drivers of the company's new Business Plan, which is expecting a tenfold increase in revenue, reaching
234 million euros and a sevenfold increase in Ebitda, up to 34 million euros.
About Eurona
Eurona is a telecommunications operator, which, remaining true to its principles of universal
accessibility and social and territorial cohesion, provides Internet access where other service providers
do not reach. With more than ten years of experience, the company offers connectivity in areas
affected by the digital divide or with poor Internet access and telephone services, especially in rural
areas and municipalities with fewer than 100,000 inhabitants. It currently offers indoor and outdoor
Wi-Fi services to 30,000 clients in 16 countries, including many of the main hotel chains, as well as 46
Spanish airports and two heliports, in addition to the Panama City airport. In 2016, it reported pro
forma revenues of 159 million euros while EBITDA’s revenues reached 9.6 million euros.
For more information, please visit www.eurona.net
About HISPASAT
HISPASAT is comprised of companies that have a presence in Spain as well as in Latin America, where
its Brazilian affiliate HISPAMAR is based. HISPASAT is a world leader in the distribution and
broadcasting of Spanish and Portuguese content, and its satellite fleet is used by important direct-tohome television (DTH) and high-definition television (HDTV) digital platforms. HISPASAT also provides
satellite broadband services and other added value solutions to governments, corporations and
telecommunication operators in America, Europe and North Africa. HISPASAT is one of the world's
largest companies in its sector in terms of revenue, and the main communications bridge between
Europe and the Americas.

